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Battle heating up between rackers and suppliers

Some of the behind-the.-scenes mut-.

terings of major record company
executives about the lack of coopera-
tion from major rack jobbers could
surface over the next few weeks. One
executive, who prefers to
nameless at this time, told RPM: “The
rack jobbers are apathetic to their
own industry, particularly in the area
of Cancon product, where it’s their
responsibility to get the product to
the public.”” He continued with “All
we’re asking for is space and the
hook is guaranteed sales. We won’t
see the racker stuck with product, if
it doesn’t sell.”

remain -

With rackers representing 65% or
more of the business, one of the major
concerns of a few of the major com-
panies is the head office buying which
really doesn’t tell the true needs of
several regional markets.

One industry observer noted: “The
rackers are paying too much attention
to Billboard and they’re getting burnt,
but they’re not learning by their
mistakes except when we try to talk
up our product. They say ‘hey look at
this one, it has a number 30 with a
bullet in Billboard and we can’t give
it away. How do you expect us to

Retailers fear blackball in stereo price-fix fight

The Canadian Press recently report-
ed that because wholesalers are ‘‘set-
ting” retail dealers’ prices, Canadian
consumers are paying millions of ex-
cess dollars annually for stereo sound
equipment.

Several retailers have claimed the
existence of an ‘‘understanding’ stres-
sing manufacturer’s list prices should
remain the same down to the retail
level, and if they choose to sell pro-
duct for less than suggested price,
wholesalers will threaten to cut off
their supply of goods.

Such a practice is illegal under the
federal Combines Investigation Act.

CP stated that many retailers are
afraid of being ‘‘blackballed” within
the industry, impeding investigation
and prosecution.

Sol Mandlsohn, president of To-
ronto’s Bay-Bloor stereo outlet, was
quoted as saying, ““...its a very
interesting pressure. Most of the time
they (the distributors) stop calling on
you, or they short ship you.” Short
shipping occurs when wholesalers are
either slow in filling orders or send
only part, sometimes none of the
order for a short time, claiming stock

shortages. Mandlsohn explained that
Pioneer’s line of equipment had once
been taken away from him, because
he cut down on the suggested list
prices, but “...we came to terms
with Pioneer. They discovered they
need us as much as we need them.”

Stephen Lewar, general manager of
S.H. Parker Toronto (Pioneer distri-
butors to over 400 Canadian dealers)
denied his firm forced dealers to keep
their prices up.

Retailers, reportedly, avoid whole-
salers’ price sanctions, by offering
“‘complete” component packages, at a
price lower than the total list for each
separate item. Another method in-
volves ‘“‘double invoicing’, with one
invoice listing suggested price (to be
shown to the distributor) and the
other to record actual selling price.

A spokesman for the consumers
affairs department said there exists a
tendency for prices to be kept higher
in industries where a consumer’s lack
of knowledge tends to make him buy
the higher-priced goods.

He stated that many consumers
mistakenly believe stiffer prices mean
superior quality.

stock yours?’ >

Group managers are also becoming
more and more frustrated with “no
product’ available when they play
dates where they know there is a de-
mand for product.” One manager
observed: “I don’t know why the hell
the rack jobber doesn’t pay attention
to regional radio stations. Even if our
record is just playlisted, that in itself
makes a demand for the record,
particularly when the group is playing
the area. We’re losing a lot of promo-
tional push, the record company is
losing a lot of record sales and the
rack jobber is losing a lot of cred-
ibility.”

It’s obvious there is a story here
and RPM will, over the next few
weeks, be talking to record company
and rack jobber spokesmen as well as.
managers.

Platinum for Diamond'’s
Seagull and Serenade

Columbia’s president, Terry Lynd,
flew into Vancouver (7) to personally
present Neil Diamond with Platinum
Awards for his LPs, Jonathon Living-
ston Seagull and Serenade. The awards
were made during Diamond’s perfor-
mance at the Coliseum.

On tap is Diamond’s new album,
waiting for final approval. The set
was co-produced by Diamond and
Robbie Robertson of the Band.

Apparently moves are underway to
bring Diamond - Pink Floyd (on separ-
ate dates) to Toronto for outside
concerts this summer. It’s been ru-
moured that CPI’s Mike Cohl is
negotiating with CNE officials to use
the facilities of the expanded home
of the Argos which could conceivably
pack in an audience of 40,000 plus.

Gold & Goddard cheers for Columbia’s LaBelle

Patty LaBelle, Nono Hendryx and
Sarah Dash bussed their way into
Toronto from the nation’s capital,
arriving just in time for a Columbia
reception where they were presented
Gold for their Lady Marmalade single,
now past sales of 163,000 units. The
presentation was made by Columbia
Canada’s president, Terry Lynd.

A short rest and it was curtain
time again, this-time at Massey Hall.
An old piano-friend, Reginald Dwight
happened to be in Toronto and having
been a fan of Patti LaBelle and the
Bluebelles, it was only fitting that
Dwight, now known as Elton John,
introduce his old blues friend, Patti,
which made for an exciting opener.

The Toronto Star’s Peter Goddard
had obviously taken his “good-night”
pill and came on with a LaBelle high.
He wrote: “The show, complete with a

costume change for the second half,
was everything, and it involved the
group pushing themselves to extremes:
near the point of exhaustion, near the
point where everyone watching had to
become involved near the point where
the music broke down into chaotic

sound and everything was wrapped up
on one enormous free-wheeling
frenzy.”

CPI’s Mike Cohl (promoters for the
show) wasn’t too disappointed in the
half house. In fact, he wants Patti and
her girls back. What he saw from the
stage and the audience reaction con-
vinced him that the second time a-
round would pull a capacity house. -

o % Columbia president Terry Lynd presents o
LaBelle and their manager Ken Reynolds
. with Lady Marmalade Gold ;

o




It answers all the questions

RPM receives 20 to 30 calls a day regarding names, addresses,
phone numbers and general information about the industry.

Constantly we find ourselves referring to the Canadian Music
Industry Directory.

Small wonder it has been tagged “the bible” of the Canadian
music industry.

We are presently preparing the 1976 mid-year edition. If
you wish to be listed use the form below. Indicate on the form
the categories of business that you are engaged in. This editorial
listing is FREE.

If you would like to have your ad appear in this very im-
portant issue, contact RPM Advertising at (416) 425-0299.

The dealine for advertising and editorial listings is APRIL
30th. Why not.act now to assure that you utilize this important

tool of the industry.

DEADLINE FOR ADS

& EDITORIAL

APRIL 30TH, 1976

DEADLINE. APRIL 30/76.

THE CANADIAN MUSIC INDUSTRY DIRECTORY IS A
SOURCE BOOK OF THE WHOLE CANADIAN INDUSTRY.
FILL THIS FORM IN - TO BE LISTED. THERE IS NO

CHARGE.

NAME

ADDRESS.

CITY.

POSTAL ZONE

TELEPHONE

(INCL. AREA CODE)

MAIL TO:

RPM DIRECTORY
6 Brentcliffe Road
Toronto, Ontario
M4G 3Y2

o ooO0OooDO00000000000

Record & Tape Manufacturer
Record Company
Record Distributor
Record Producer
Personal Management
Promotion & Publicity
Music Publisher
Recording Studio
Pressing Plant

Tape Duplicator

Rack Jobber

One Stop

Industry Services
Recording Equipment
Mastering Facilities
Record Jackets

Art & Design

Tape Importer

Music Arranger
Booking Agent

€
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enjoyed them.

and Ottawa-Hull.

M*A*S*H* had a 77 and Moore, 79.

4.7 million Canadians.

How does CBC-TV music rate? Ask the viewers

Who is the judge of CBC programming?

During the course of a year 16,000 Canadians, about 1,500 each week,
record specially prepared diaries of their viewing habits, detailing responses
to CBC and other television shows they watch - and how much they’ve

Weekly tabulations, circulated among CBC staff, estimate audience size
and “‘enjoyment index” ratings for each program, based on the survey.

English speaking Canadians are surveyed throughout Canada, but, because
of costs, French language programming response is limited only to Montreal

CBC music shows fare well in these ratings. Among CBC productions,
Tommy Hunter (2 million viewers) is outdrawn in the living room only by
Hockey Night in Canada (3 million). But Hunter’s enjoyment rating, 80,
beats both Hockey’s 72 and The Law’s 66.

For the week of February 13-19, more Canadians watched Mary Tyler
Moore (2.4 million) and M*A*S*H*
watched Hunter, but Hunter again had the

(2.8 million) on Friday night than
highest enjoyment rating.

~ On Sunday, Tommy Common’s Musical World and Hymn Sing are beaten
in enjoyment index only by Walt Disney, which also reaches an outstanding

,

WEA's Genesis concert
bowl over Gardens crowd

WEA’s Genesis, featuring front-
vocalist, drummer Phil Collins, played
London, Kitchener and Hamilton
warmup dates before their Toronto
Maple Leaf Gardens Concert Bowl
appearance, March 31 and April 1.
April 1 sold out immediately on
announcement with the March date
scheduled after.

The band were flanked by a three-
screened backdrop of film visuals,
including Sixties psychedelia effects
and images of pain-face inmates grop-
ing for an institution release. Drummer
Bill Bruford was immediately recogniz-
able via his “big B”” emblazoned chest.

CPI reports approximately 8,000
attendance for March 31 and 9,500
for the April date. The Concert Bowl
will seat 9,594.

The current Genesis release is
Trick Of The Tail, distributed by
WEA.

. the prophets of doom, the messengers of saCkVi"e discs Spin on; Jazz Wi" Never De’efe

mediocrity, will be overwhelmed by the new genera-
tion of competent, creative, confident artisans and.
by all those of preceding generations who have
already demonstrated their freshness of mind, their
talent and their capacity for inspired leadership.”

- Pierre Juneau

.
l] [N /
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Sackville Records’ John Norris (also
editor of CODA Jazz Magazine and
proprietor of Toronto’s Jazz Record
Centre) reports that Three Is Com-
pany (2007), featuring American
pianist Dick Wellstood, percussionist
Pete Magadini and clarinetist/soprano
saxophonist Jim Galloway, was record-
ed at Toronto s (now defunct) Blues
Alley by CIRT-FM’s Ted O’Reilly
and Ken Cox, September 22, 1973.
The LP was produced by Galloway
for Hawthorne Productions.

Sackville have also released The
Atlantic Suite (2008) by composer/
arranger/clarinetist Phil Nimmons and
his Nimmons ‘N Nine Plus Six. Nim-
mons’ first commercially released LP
in a decade, the album was reviewed
by the Toronto Globe And Mail’s
(and Downbeat Magazine’s Canadian
correspondent) Jack Batten as *“... a
big band recording that ranks as one
of the most important ...most

absorbing jazz albums ever conceived -

and issued in Canada.”

There are four movements to the
suite (plus one additional' composi-
tion) featuring Art Ellefson (tenor
sax), Keith Jollimore (alto sax), Tony
Toth (baritone sax), Stan “‘Crusher”
Perry (percussion), Mike Malcne,
Herbe Spanier, Daryle Eaton and Bram
Smith (trumpets), Dave McMurdo,
Rick Stepton and Terry Lukiwski
(trombones), Andy Krehm (guitar),
and John Capon, Dave Field (bass).
All Nimmons ‘N Nine bandmembers
are Canadian and have played with
such bandleaders as Stan Kenton,
John Dankworth and Woody Herman.

Nimmons ‘N Nine was originally a
rehearsal band (1953) but frequent
appearances at the Stratford Festival
and concerts with the Toronto Sym-

phony Orchestra, led to a regular CBC
radio series.

Nimmons, Oscar Peterson and Ray
Brown, ‘““all believers in the value of
music education.” formed the Ad-
vanced School of Contemporary Music
in 1960. (Nimmons is also Director of
jazz programmes at the Banff School
of Fine Arts, University Of New
Brunswick and he currently directs the
University Of Toronto’s Faculty Of
Music Jazz Ensemble.

“Whereas other product is geared
for today and a particular market,”
said Sackville’s Norris, “our records
will never delete. Don’t call it jazz . . .
call it music.”

Dick Wellstood (piano) and Jim Galloway.



Raitzin joins Beth Tikvah
at Israel anniversary fest

To celebrate Israel’s 28th anniver-
sary, Toronto’s Beth Tikvah Syna-
‘gogue will present The Magic Of
Misha Raitzin, An Evening Of Song,
‘Sunday May 2 at 8 pm.

Raitzin has been considered “one
of the great voices to come out of
Russia”. He was resident of both
Leningrad and Moscow opera com-
panies. Acclaimed as a soloist, Raitzin
has also been a member of the Moscow
Philharmonic and toured with Russian
ensembles in Prague, Bucharest, War-
saw, Berlin, London, Paris and more
than twenty other major European
cities.

Since his Israeli arrival in 1972,
Raitzin performed as lead tenor with
the Tel Aviv Opera and soloist with
the Israel Philharmonic under Zubin
Mehta. In addition, Raitzin toured
West Germany, South Africa and
Mexico in a show vehicle described as
“triumphant.”” Raitzin performs equal-
ly well in Hebrew/Yiddish folksongs,
operatic arias and art songs.

The London times on May 18,
1970 wrote: ‘‘Russia scores again!
The soloist of the ensemble, tenor
Misha Raitzin, gave a performance
that will long be remembered for its
power, lucidity and emotional
pathos.”

Marsden sticks to Cancon
‘No plans’ for U.S. deal

“We have done a great deal of
research with the production houses
in the United States, but currently
have no plans to feed an American
partner or parent company,”’ David
Marsden of Toronto’s Lip Service
Studio Productions said through a
recent press release.

“It is my belief that Canadian
artists, producers, engineers and all
else involved with productions of this
nature can and should be Canadian. I
have never been embarrassed by Can-
adian talent and find it possible to
produce top quality product without
leaning on the Americans. I don’t
believe that the intention of any
CRTC regulation to improve Canadian
Content is to join with an American
company as a Canadian distributor.
In fact I find it totally without justice
that any group of people would move
in that direction.”

Lip Service’s Marsden is well known
for moving into the directions of
progressive radio programming.
.He added:

‘“We are not importing all the main
ingredients and supplanting American
musicians and singers with Canadian
ones. We are doing the entire project
here. That gives a lot more Canadians
work.”

CTV' first feature film, shot on Alberta location

“Eor Canadian filmmakers and screenwriters, CTV’s continued participation
would represent a new and welcome production resource.”’

The Canadian Television Network
is currently co-producing its first
feature film, Why Shoot The Teacher?,
starring Samantha Eggar and Bud
Cort and based on broadcaster Max
Braithwaite’s story of a depression-
era teacher’s first job, in a rural one-
room school. Among the Canadians
in the cast are Chris Wiggins, Gary
Reineke, John Friesen and Michael
Reynolds, under expatriate Canadian
director Silvio Narizzano.

The film casts 44 speaking parts,
17 will be children recruited from the
Hanna, Alberta area. ‘A sum of
$200,000 has been invested by the
Canadian Film Development Corpora-
tion, $150,000 from Famous Players,
an undisclosed sum from CTV as well
as money from Alberta investors.

Rising's Lisa Hartt Band: 'An

“This is a brand new group,”
Rising Records’ Lisa Hartt told RPM,
‘and it’s taken at least 15 years to
actually start. - But this has been
an incredibly good start.”

After debuting in Montreal during
the Fall of 1973, the Lisa Hartt
Band made Toronto ‘its permanent
residence in 1974.

A “virtual mosaic”” of vintage
Canadian rock, the Lisa Hartt Band
are: bassist Denny Gerrard (The
Paupers), guitarist Ray Blake (Mash-
makhan). keyboarder Richard Yuen

(Tranquillity Base), drummer Marty
Cordray (Bearfoot) and front woman
Hartt, a prolific writer-vocalist who

Filming should wind up next month

and a release to theatres across Canada

by Toronto’s Ambassador Films is
skedded for the Fall.

For the past few years, CTV ex-
ecutives have expressed desire for
feature film production. Indications
are that the Network will be produc-
ing more films if the Braithwaite and
a proposed W.O. Mitchell feature
find audience approval.

Larry Herzog, CTV’s director of
film and drama (also executive produc-
er for such award-winning entries as
The Human Journey and Untamed
World) explains that the film is “a
family picture with a light touch”.
Herzog is the Braithwaite film’s co-
producer along with Phil Fraser of
Edmonton’s Fraser Films.

incredibly good start’

was a most promising female artist
Juno nominee this year.

A former member of the Gino
Vanneili Band, Hartt has worked with
Ken Tobias and chalked up New York
sessionwork with Cliff Jones’ Rocka-
bye Hamlet, resulting in the single
The Last Blues I'll Ever Sing (released
fall 1975). The Lisa Hartt Band’s
current single, Old Time Movie
(R1003), was shipped March 18.

The Band appeared at Ottawa s
Algonquin College April 2 and the
Waterloo Motor Inn, April 12.

Rising Records are a division of
Montreal’s Champlain Productions.

U of Manitoba offers $$
for official school song

To commemorate its 100th birth-
day, the University Of Manitoba has
announced a competition for two
musical works.

A $2,000 prize is being offered for
a Canadian composition for chamber
ensemble in the choral/orchestral
medium, or a combination of choir
and small orchestra, or soloist and
small orchestra. The work can be in
one or more movements, and approxi-
mately eight to twelve minutes in
length.

A prize of $500 is also being offer-
ed for a university song to be the offic-
ial University Of Manitoba song.
Lyrics and music are required.

Deadline for entries is April 30.

Additional information can be
obtained from Professor A. Hammer,
Chairman Of The Artistic Committee,
School Of Art, University Of Manitoba
Winnipeg, Manitoba. R3T 2N2.
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Bilodeau, Dufour, Hahn have new Jjobs at London ,

London Records president Fraser
Jamieson appointed two company
veterans to new posts, and Gary
Chalmers, the label’s national promo
manager, has a new promo rep.

Adrian Bilodeau, with I.ondon
since 1964, will fill the label’s newly
created position of western marketing
manager, while maintaining his current
position as Calgary branch manager.

John Dufour will become the
label’s first eastern marketing manager.

Polydor’s top-ten disco

for Toronto programmers

John Forsythe. formerly Ontario
promo for Phonodisc Ltd., will now
cover the Toronto disco scene for
Polydor Records.

On March 26, Polydor unveiled
their Disco Top Ten for the Toronto
area including Try To Hold On by
Bobby Moore, Inside America by
Juggy Murray Jones I Got Your Love
by Stratavarious, Chicano by Black
Blood, Nymphomaniac by Patricia
Norton and new releases including
James Last’s In The Mood, Black
Blood’s La Faranga, Wee Willie and
The Winners with Wipe Your Feet
And Dance and the South . Shore
Commission’s Train Called Freedom.

The compilation will be issued
every two weeks.

Dufour has been with London since
1968.

Dufour, responsible for Quebec,
Ontario and Maritime markets, and
Bilodeau, responsible for Manitoba,
Saskatchewan, Alberta and B.C., will
work directly with London’s recently-
appointed national marketing director,
Ken Verdoni.

The label’s new promo person is
Luckie Hahn. She will handle English-
language product in Quebec, the
Maritimes and the Ottawa Valley.

New Quebec group scores
15,000 LPs in 5 weeks

Montreal’s Les Disques Parapluie
Ltd. reports the LP by Quebec’s
Boule Noire band ‘‘is sweeping the
province.”” Sales of the group’s disco
album have reached 15,000 within
S weeks of release.

The LP was produced at Montreal’s
Unison, with ‘“‘creative’” chores owing
to Georges Thurston and the Muscle
Shoals Sound rythm section.

CHUM-FM-Toronto  programmed
the LP, receiving an enthusiastic
response from their English-speaking
audience. .

Boule Noire are scheduled for a
Quebec tour this month and an
Ontario tour is being pencilled in for
summer.

Patti MacDonnell on Bruce Payne’s CHEK-
TV, Victoria show, Daybreak (RPM, March
6). Future Daybreak guests include Colum-
bia’'s Tom Middleton, Doug Rutledge, Alan
Moberg, Dave Baker and Kenny Stockton.
Payne likes to feature West Coast talent on
the morning TV screen and tells RPM, ““The
Juno awards were great, but | would like to
see more artists from the-west win some.”

Sedaka, Susan Jacks tape Edmonton TVers

Edmonton’s ITV recently completed production of a
live, one-hour TV concert featuring Neil Sedaka ‘oacxed
by the Tommy Banks Orchestra. g

The show, taped before a full house at Edmonton’s
2700 seat Jubilee Auditorium, is the 15th in a series of
TV concert specials by the independent TV production
company. All are premiered on Edmonton’s ITV-TV
and then syndicated internationally.

Susan Jacks opened the Sedaka special, backed

by her own band, and ITV plans to use
the footage of her performance for a
Susan Jacks TV special for Canadian
syndication.




Does a soft retail market foreshadow discbiz future? OAC opens competition

Most record retailers are not break-
ing out of their normal mid-winter
sales slump.

Despite a great proliferation of re-
tail stores in recent years, tighter con-
sumer budgets, three general record-
price hikes in the last five years,
maturing of the ‘‘baby-boom” teen-
agers who paid the industry’s bills in
the last 10 years, and other factors,
are causing some people in the busi-
ness to be concerned that the pro-
longed slump may point to a future
trend.

Similar concerns about the U.S.
market are reflected in a story in
Variety (March 24) titled: Disk Sales
In March Tailspin; Longrange Dip In
Teen Market. But the March sales
activity in the U.S. followed record
sales months up to then. This may not
be the case in Canada where pre and
post-Christmas sales levels were dis-
torted by the mail strike here and
subsequent delays.

The only major Canadian retail
chain surveyed by RPM reporting no
noticable decline in sales was Sam’s,
the only independently-owned nation-
al chain and the pioneer in chain-store
retaill marketing: here. It may be,
though, that Sam’s is so well establish-
ed that it would be the last chain to
feel any downward trend.

It can’t be just changing consumer
demographics softening the record
retail market. Though there are fewer
teenagers now than five to ten years
ago, today’s young adults and adults
(with habits aquired® during teen-age
years) are buying more records than
adults of previous years. New, high-
sales record phenomena, like booming
crossover hits, the growth of soft rock
and MOR styles in rock and country
music, can only be attributed to
record sales to these people.

At the same time, the youth and
child markets are very much alive. All
of the major chains report high-level
sales on singles (bought almost exclu-
sively by teen and pre-teenagers).
Singles growth is especially rapid in
suburban shopping mall locations.
With tax, singles now sell for about
SHE2SE

Downtown ‘‘strip” stores report
heavy activity around advertised LP
loss leaders (marked down to cost or
below to get customers into the store),
but a growing reluctance of buyers to
pick up a second or third regularly-
priced LP while they are there.

A&A’s Bruce Wilson points to the
new, enforced Sunday closing law as a
cause of lost sales in their downtown
Toronto store. Many Sunday sales
were to U.S. tourists and out of town-
ers, in town for the weekend and
vulnerable to impulse buying. “We
could tell,” he says, “by the volume of
U.S. dollars and U.S. credit card pur-
chases on Sunday.” :

Sherman’s Records’ Brian Greene
reports that their retail sales have not

recovered from an expected post-
Christmas dip. People at Music World’s
flagship store at Fairview Mall (To-
ronto) report a good January and
February with a definite drop in mid-
March, starting when anticipated sales
levels during the March school break
in Metro Toronto were not reached.

It’s too early to tell whether the
alleged “soft market” conditions fore-
shadow a gloomy future for record
retailing or whether it may be part of
a marketing lag between major shifts
in music tastes and buying habits.

for choreography award

Applications for the Jean A.
Chalmers Choreography award are
now being received by the Ontario
Arts Council.

The award, of $2,000, is to help
young choreographers develop their
craft. Applications will be judged by a
panel selected by the Dance In Canada
Association.

Information and applications are
available from the OAC, 151 Bloor
St. W. Toronto. Closing date is June 1.

NARM hypes U.S. merchants to hit adult disc markets

The U.S. National Association of
Recording Merchandisers released a
plan and a detailed study, at their
recent annual meet in Florida, to
document what every currently suc-
cessful disc exec has already learn-
ed --real growth in the industry will
be based on success in the 2545 age-
group markets.

This is something radio broad-
casters have learned and they are
scientifically perfecting broadcast de-
livery - accordingly. Television has
learned this from time to time, but
from time to time forgets.

The record industry, spoiled by
decades of servicing an unsophisticat-
ed, impulse-oriented, baby-boom child
market, is now facing this fact.

NARM leaders see the effort to
sell more vinyl to adults as the key
to expanding the U.S. industry from a
$2-billion to a $3-billion a year busi-
ness.

To kick off the discbiz focus on
grownups NARM unveiled the results
of a six-month study of U.S. adult
record-buying habits, prepared by
Joseph Cohen a post-graduate student
at New York’s Baruch College.

The findings were not startling.
Males between 25 and 29 years old
buy an average of 11.9 LPs, 4.7 tapes
and 2.7 singles a year. Males between
40 and 45 buy an average of 5.4 LPs,
4.8 tapes and 4.0 singles. People with
higher incomes, those with college
educations and unmarrieds each buy

more than their opposites. But, people

without college education and mar-

rieds buy more tapes and singles.
*Thirty two per cent of all pur-

chases by the 25-45 age group are '

made in record stores, 21.8 per cent
in department stores, 24.7 per cent in
discount stores and 32.5 per cent
through mail order.

As a group, they buy a wide variety
of music: 39.9 per cent of their pur-
chases are contemporary and hard
rock, 22.6 per cent country, 14 per
cent MOR, 9.9 per cent classical,
4.9 per cent jazz, 3.7 per cent soul,
2.2 per cent goldies and 1.2 per cent
folk.

Almost two-thirds of them report
they find out about records via radio.
Nearly one-fifth are informed through
TV and about the same proportion via
word of mouth. Magazines and news-
papers each counted for less than 10
per cent.

Of those in the age group not
purchasing records, -more than one-
fifth stated either they hadn’t enough
money or record prices are too high.
About 20 per cent of them were
satisfied with radio play and most of
the rest of them had no time, equip-
ment or interest in music.

For the purpose of the survey,
buyers were defined as people who
had purchased one or more records,
tapes etc. in the past year.

Almost half the buyers surveyed
said they are buying more product
now than five years ago.

Melbourne and BMI project: 12 Canadian classical LP’s

Melbourne A Records recently re-
leased a catalogue of its 12 LPs of clas-
sical music composed and performed
by Canadians. All 12 were released by
Melbourne, in cooperation with BMI
Canada, over the past few years. BMI
and Melbourne plan to continue the
series.

BMI has been acting as artist and
repertoire director of this project initi-
ated by Melbourne President George
Taylor. Taylor, who also owns Rodeo
Records, has been known for country

music records.

Some of the records were recorded
by Melbourne. Others were released
in cooperation with commercial labels
and the CBC for re-release of deleted
product.

Melbourne is distributed by Lon-
don Records.

The series, so far, includes two LPs
of music by Murray Schafer, Harry
Somers opera The Fool, two LPs of
electronic music, and Canadian piano,
guitar and violin collections.
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With new international attention
on Canadian acts, it’s timely to
discuss the importance of RPM
charts abroad as well as within our
own domestic markets.

One factor in U.S. interest in
Canadian music is the controlled
circulation of RPM to 869 major
U.S. radio stations. Our feedback
from U.S. programmers indicates an
awareness there of both new and
established Canadian acts.

Canadian record companies also
report increased U.S. interest in
release of their Canadian product
there.

RPM has surveyed several na-
tional sales managers of major
Canadian labels and some indepen-
dent producers. Their comments
will be carried in a discussion of the
RPM charts in this column over the
next few weeks.

Mel Shaw, manager of the
Stampeders and president of Music
World Creations, told RPM: ‘‘It’s
important to have a national chart.
I think the RPM 100 is definitely a

@ R|
TOP 100 SINGLES

What's on the RPM charts? Those who know explain_

barometer of action, showing the
States and foreign markets the suc-
cess you are having in your own
country.”

A&M’s national sales manager,
Joe Summers, expressed his opinion
of the chart: “I’'m happy with the
chart and when there’s somethin~
reflecting that should be on the
chart, you hear from us. I think it’s
a good chart.”

Most companies supply RPM
with weekly and cumulative sales
figures, which is priviledged infor-
mation to the chart editor. Some,
because of company policy, do not
supply these figures, creating a
problem in the final tabulation.
Unfortunately, because of the lack
of support from some record com-
panies, complaints have been levied
against the final ‘“humbers” picture.

Are the RPM charts reliable?
Are they useful? People to whom
those answers make a difference
will answer these questions in
upcoming issues of RPM.

o'V
whd

TOP 100 ALBUMS
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Berry appointed to SRO;
Managing Director Taurus

Tom Berry, previously four years in
marketing/promotion with RCA Re-
cords Canada, has been appointed to
the position of Managing Director for
Taurus acts.

The present Taurus roster includes
Liverpool, Max Webster, Joe Mendel-

~ son and Mainline.

Berry also assumes the position of
vice-president in charge of SRO
Productions marketing, where he will
act as liason between SRO artists
Rush (Mercury U.S. and Polydor
Canada) and [an Thomas and Down-
child with GRT‘ Records of Canada.

Copywriter grabs $1000
in price control contest

The National Wage And Price
Controls Poetry Contest, sponsored
by Canadian humourist Ruben
Schafer, was won by Bruce McCallum,
copywriter for Toronto advertising
agency Ogilvy and Mather.

The $1,000 first prize was awarded
to McCallum for his ode to Pierre
Trudeau’s price and wage controls
announcement.

Schafer sponsored the contest after
strong public response to his record-
ing of the Trudeau Sting.

],( BOOK
: -AC REVIEW

Bachman Turner Overdrive

Rock Is My Life, This Is My Song
Martin Melhuish

Methuen/Two Continents

178 pages; $4.95

Melhuish’ss Bachman Turner Over-
drive is a straightforward account of
the incidentals which made the Can-
adian 70’s hard-metal rock group a
hard-driving central pinion gear of
North America’s rock business.

Melhuish doesn’t pretend that their
songs are ultimately profound or that

TURNEF
VERDRIVE
ROCK IS MY LIFE THIS IS MY SONG
=~

.

THE AUTHORIZ
MARTIN MELHUISH

their style is remarkably innovative.
Rather he shows what kind of people
it takes to make up a hard-working
and money-making-for-themselves-and-
others group without falling apart (as
so many groups and their members
do) or even changing their mild-man-
nered individual lifestyles.

There’s no secret about it and
Melhuish doesn’t pretend to find one.
BTO simply puts out a string of pre-
dictable hit LPs and 45s and
no-nonsense concerts which sound just
like their records without ever turning
away from the people, principles, or
places they’ve known. They don’t tear
up hotel lobbies, go to jail for statu-
tory rape or get busted -for dope. In
short, nothing other than their success,
which we all know about, is very
spectacular and Melhuish captures that
well.

The author apparently spent a lot
of time with the group and can easily
justify his presentation of their lives
and music. That’s probably why they
gave him the nod for their only
authorized biography.



Carroll Baker’s powerful Juno-night per-
formance won her a job. She signed an
artist contract with RCA (Canada) in a
cermony at the top of Toronto’s CN Tower,
where, dressed for the occasion, she was
caught by the camera’s eye.

Recently, she, with manager-producer
Don Grashey, signed a distribution deal
,with RCA on all of her already-recorded
product on Grashey’s Gaiety label. Now
RCA announced a full artist contract be-
tween the label and the Big Country award
winner.

Grashey will continue to produce Baker
on the RCA !abel and RCA’s country A&R
Barry Haugen, says the label’s newest coun-
try star will be in the studios “’before the
fall.”

Attic inks with Jupiter
for Electric Playground

Germany’s Jupiter Records and
Attic Records have signed contracts
for North American release of The
Electric Playground Orchestra. Known
for backup on Silver Convention’s
Fly Robin Fly and Save Me, The
Electric Playground Orchestra features
lead guitar. The first release will be
the Sixties insirumental hit, Apache.

Attic’s Tom Williams also reports
the new film by Don Shebib, Second
Wind, will open in Toronto, Friday
April 9. Cross-Canada distribution of
the feature will be within two weeks
of the Toronto premiere. Second
Wind’s soundtrack is by Hagood
Hardy. 3

Ken Tobias will play Toronto’s
Midwich Cuckoo April 12-17 and
Ron Nigrini, Bruegel’s Tavern, 12-24.

Edmonton’s Sundown
24 weeks 21 major artists

Wes Dakus, presently heading up
Edmonton’s newest 24 track sound
complex Sundown Recorders Ltd.,
reports to RPM brisk local and inter-
national business.

The studio’s extensive facilities
have recently been made available to
Royalty’s R. Harlan Smith currently
producing Danny Hooper, Larry Gus-
tafson, Glory-Anne Carriere and Russ
Thornberry, Music Man’s Herb Tait
producing his Taitums, and Dakus
himself producing Fustukian, Mavis
MacCauley and Norman Mitchell.

Barry Allen, one of the big rock
talents of the Sixties has been engi-
neering commercial spots for Canadian
Concepts.

Approximately 11 producers have
been working at the 24 tracker hand-
ling sound duties for over 20 artists.

Dakus is presently seeking to
negotiate label deals.

GRT getting chart fever

for new ABC-line singles

GRT (Canada) is rush releasing
much of the product from its newly-
aquired ABC (U.S.) line of titles.
ABC, previously distributed here by
RCA, has been unavailable in Canada
since the RCA licencing agreement
expired January 1.

Topping their list is Sweet Thing,
taken from Rufus’ current LP. The
single is near the top 10 in U.S. trades
and only a half a dozen Canadian
stations picked it up directly from the
U.S. On the country side they’re run-
ning with Freddie Fender’s You Lose
A Good Thing, not yet released here.

GRT has already released Mighty
Cloud’s of Joy’s single, Mighty High,
David Crosby’s Take The Money And
Run and Poco’s Makin’ Love.

Feds seek film fund future,
private or public control?

Federal Secretary of State Hugh
Faulkner and government film heavies
are fighting the calendar to formulate
and legislate a restructuring of govern-
ment role in Canada’s film industry.

The Toronto Star’s Sid Adilman
recently reported that Faulkner is
receiving three separate reports on the
future of Ottawa film policy, all
recommending a film commission in-
corporating the National Film Board,
Canadian Film Development Corpora-
tion and other government film-
related functions.

Reports from NFB chairman Andre
Lamy and former chairman Sydney
Newman urge a centralized agency
which would allow the public sector
to play a larger role in Canada’s film
future.

Adilman quotes unnamed inside
sources as saying Faulkner will more
likely lean to a third report, by a

*group of management consultants,

proposing a government film commis-
sion which is more of a coordinating
agency, with the reigns of film pro-
duction firmly in the hands of Cana-
da’s infant private industry.

Final decisions, of course, will be
made by parliament, but Faulkner’s
skill on the hill will be taxed to have
legislation in the House before the new
year. The temporary extension of the
CFDC’s film-finance funding expires
March 31, 1977, and a new commis-
sion should be operating by then to
keep the cameras rolling.

The CFDC has invested more than
$20,000,000 of public money in
Canadian films since 1968. The NFB

spends $23,000,000 of government
money each year, with another
$10,000,000 in income from its

productions.

Quality nesting with

Laurel and Hardy cuckoos

Quality Records reports to RPM
that Dance Of The Cuckoos by the
Band Of The Black Watch (Q 2180)
is the classic Laurel and Hardy theme,
released in Canada March 23rd. The
single was picked in RPM (April 3/76).

Gary Stevens, a former Los Angeles
studio musician has recorded Lottie
Day (Q 2164) out of Vancouver’s
Sweetwater Productions.

Quality (U.S.) have released a new
LP by the Stampeders containing the
tracks Hit The Road Jack and New
Orleans Tfrom the album Steamin’
(Canadian release). For the Canadian
release of the new LP, 2 tracks will
replace plus the inclusion of the new
single Playin’ In The Band.

The Quality distributed Rubber
Bullet label recently signed Toronto’s
Great Rufus Road Machine band. The
single What Does It Matter (RB 1006)
will be shipped mid-April.
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Phonodisc rush releases
Eurovision prize winner

Phonodisc has just released the
British record which recently took top
honors at the Eurovision Song Con-
test, the Brotherhood of Man’s Save
Your Kisses For Me (on the Pye label,
45569).

The song was the British entry into
the contest, one of the most prestig-
ious in Europe. Laurence Heseltine,
Phonodisc’s production and distribu-
tion manager, told RPM the company
pressed and released the single within
a week of the contest’s completion.

Quebec Docs tell CRTC:
stop quack radio acts

The Professional Corporation of
Physicians of Quebec have insisted
that the Canadian Radio-Television
Commission should put a stop to
“‘charlatans” and ‘‘parapsychologists”’
from speaking on radio talk-shows.

Corporation president Augustin.
Roy told a' commission hearing that
there are too many such people pre-
senting views on certain talkshows,
therefore discrediting medical science.

The situation is compounded he

said, by program hosts who know
little about such matters.

Skyhooks bring slapstick rock to North America

Australia s banned Skyhooks. have
successfully entered the North Ameri-
can concert scene with a highly ener-
gized concert tour, sharing the billing
with Uriah Heep and Foghat.

Polydor’s Canadian president, Tim
Harrold was sold on'the group when

tion Centre. “After all,” he told RPM,
“if these people can come all the way
from Australia, the least we at Polydor
can do is to show them how much we
appreciate their efforts, and get to
know them, because I personally think
they are going to be very big.”

Polydor’s Skyhooks delivering their saucy slapstick rock at Niagara Falls N.Y. concert.

he first heard their album, Ego Is Not
A Dirty Word, and, although they
weren’t playing any Canadian dates,
he was determined to let his people
and as many interested radio and press
VIPs, catch the group when they
played the Niagara Falls, N.Y. Conven-

(DO 12X)

LUCKY WITH MUSIC
b/w TEAMO

THIS IS TONY'S LATEST RELEASE
FOLLOWING HIS TWO INTERNATIONAL
SUCCESSES

New Words For
An Old Song

AND

Take Me Wherever You Go
5 voRAg

RECORDS @
MANUFACTURED AND DISTRIBUTED BY @ua[it# RECORDS LIMITED

Given the assignment, the Polydor
promotion team, Lori Bruner, Allan
Katz and Bob Ansell, arranged for a
charter bus (with a box lunch and
beer) to take a group of Canadian
well wishers to the Niagara Falls con-
cert. Harrold was on board as well as
members of the trade press and a good
representation from CKOC Hamilton
and several reps from the Toronto
retail community.

Skyhooks, described as “hot and
menacing”, and also ‘“‘rude freaks of
pop’s world” have brought their saucy
“slapstick rock”, to today’s music - a
whole new form of youth-oriented
entertainment, which might be a little
slow to catch on - the first time
around. They deliver a little glitter
with a lot of reality and innovative fun
with excellent musicianship to round
out the entertainment package. The
group captures their audience immedi-
ately with simulated ‘“colourful”’ ex-
plosions setting the pace for the entire
set. There’s a good flow of Australian
humour between numbers, excellent
lighting to show off the “glitter”
makeup and a jamband atmosphere
that allows individuality to each
member. By the way, Skyhooks is the
interesting subject of a book, Million
Dollar Riff, written by Jenny Brown
and published by Dingo Books.

Skyhooks is Graeme “‘Shirley”
Strachan (lead vocals), Redmond
Symons (guitar, vocals and piano),
Bob “Bongo” Starkie (guitar), Freddie
Kaboodleschnitzer (drums, vocals and
percussion) and Greg Macainsh (bass
guitar). :

Polydor also laid on an ‘“‘after
concert” reception giving the Austral-
ian five an opportunity to explain
themselves” to the Canadian con-
tingent, out of which could come a
Canadian tour.




RPM / cover story R
Qualitys Sweet Blindness :

Bobby Dupont (lead vocals),
Curtis Lee (lead guitar, lead
vocals), Phil Smith (keyboards),
Bruce Barow (bass) and Sonny
Milne (drums) create the current sound of
Sweet Blindness:
In 1967, Toronto-born Dupont formed a rock-
soul troupe known as Statlers. Playing Toronto’s
Danforth Gogue Inn, the non-union unit featured
front-vocals by Dupont and the chime of Phil Smith's
organ. In 1968, the Statlers moved in the direction of the
downtown beat, scoring the role of week-night houseband
at Yonge Street’s notorious Club Bluenote.

In 1969, manager Mike Watson asked the Statlers to
jam with the westend band, The Jax. Out of that party
came a pact and six-member restructuring called Toronto’s
Sweet Blindness. By mid-1970, Sweet Blindness toured the
Southern Ontario bar-circuit featuring Dupont and vocalist
Don Meeker, Ronnie Grant (bass) and Billy Murray (guitar.)

Meanwhile, New York City’s Curtis Lee, a Berklee,
Boston educated guitarist and keyboardman, was in the
midst of gigging along the East Coast with B.B. King,
The Temptations and James Brown. In 1972, Lee settled in
Toronto as a landed immigrant, successfully nurturing
Yonge Street’s Curtis Lee and Abraham. By late 1974,
Abraham split and Lee melded forces with Dupont. This
1975 version of the Sweet Blindness featured Gabor Szepesi
(keyboards) and Al Marnie (bass).

On the suggestion of Bond manager Barry Cobus, Sweet
Blindness called on Quality Records and by June began
work on their debut LP, with production by Quality A&R
Director Bob Morten.

Sweet Blindness studio-sessioned at Toronto’s 24-track
Phase One, assisted by Milan Kymlicka’s “‘pop’ string ar-
rangements and the delicate piano touch of veteran jazz-
master Doug Riley. Producer Morten attempted to bounce
the bandsound around Al Marnie’s ‘‘chording bass’’, ably
gearing up the effort for a disco-mood.

In September 1975, Szepesi split, former Statler Phil
Smith rejoined on keyboards and the single Cowboys To
Girls (2150) received a national distribution to the tune of
top-40 hit.

In January 1976, former Shawne Jackson bassist Bruce

,:.IHMALL
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A funky sight for soaring eyes

They were weaned on showbiz before
the advent of Cancon, during the
nights when loungework was non-
existent to teenagers.

-~ %D

by Michael Dolgy

¢ OLES
= (Photos by Jessica Romano)

W

Barrow accepted an invite to join the band as Sweet Blind-
ness again toured Ontario, to the approval of their dance-
crazed legion of fans. !

On March 1. the ‘“‘anthem™ single Sweet Blindness
(Music You Can Ride On) was released and by March 15,
the anticipated LP was marketed across Canada. Morten
had hired Toronto’s Slic Bros. for the album-cover concept,
immediately hooked on the ‘‘magnetic cherry eyes” of the
gazing sweet young child and her cascading pearldrop tear
of innocence.

Spawned out of the vacuum left by Toronto’s 1960s
exported music-talent, Sweet Blindness have developed
from ‘‘playing whatever the bar-owners were buying at the
time,”” to an R&B flashact, imaging the saga of Yonge
Street’s glitter and the old Club Bluenote. :

A throb of soul, progression of jazz ... international
eyes should keep peeled on Sweet Blindness.

Curtis Lee and Bobby Dupont - Sweet Blindness frontmen
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RUSH
2212

Mercury SRM 1-1079
Bassist-vocalist Geddy Lee, guitarist Alex Lifeson and
drummer-Neil Peart have produced their first concept
album, a lyrical interpretation of Ayn Rand and a
further excursion into the potentials of ‘‘progressive
hard rock.” ‘
The plot of the story, on side one, “is a voyage
into the future, chronocling the experiences of an
individual man who tries to revive, after discovering
an ancient guitar, the harmonious sound which has
been sublimated by a dominant totalitarian system.”
Side two is a straightforward collection of five
songs. The best are the subtle anthem, A Passage To
Bangkok, and Tears, a soft acoustic song (with
mellotron by Hugh Syme) featuring Geddy Lee’s
“normal” and quite pleasant singing voice. Almost
any song on either side is reasonable FM fare (Rush
is not known as an AM-singles band) but some pro-
grammers may like Discovery and Grand Finale on
side one.

The album was recorded and mixed at Toronto '

Sound, co-produced by Rush and engineer Terry
Brown.

Mystifying graphics by keyboarder Hugh Syme,
the group’s reputation as a performing band and the
appeal of the album concept almost guarantee Rush
another gold record to follow the similar, recent suc-
cess of Fly By Night.

THE DOOBIE BROTHERS
Takin’ It To The Streets

BS 2899-P

Doobies’ harmonied hardrock,
now enriched by disco-shuffl-
ing Memphis Horns, spruce up
these fandom favorites for a
street-tough sassy sound. Bob-
by La Kind’s congas keep the
measure of dancebeat through-
out and Maria Muldaur shim-
mies a beautiful cameo vocal
appearance on track Rio. Title
track (2:56) will be released
as a single.

TONY ORLANDO & DAWN
To Be With You

Elektra 7ES-1049-P

The tuxedoed livingdoll of
middle America and his cur-
rent Dawn of Telma Hopkins
and Joyce Vincent Wilson,
sound another easily access-
able package of superbly pro-
duced lightrock accompanied
by the best of Southern
California’s studio crew. Track
Cupid (4:45) has been on
release for one month. Special
background vocals by Freddy
““Chico’’ Prinze on title cut

NILS LOFGREN

Cry Tough

A&M SP-4573-W

Former Crazy Horse guitarist
to Neil Young, Lofgren on
second solo rolls ‘‘sweeter
than ever and his rockers
cut like razor blades.”” Cry
Tough (5:06) has been sked-
ded for edited single release
and Motown producer Ed
Townsend’s For Your Love,
Lofgren’s Jailbait and Mud In
Your Eye, sound as outstand-
ing punk-rock offerings, assist-
ed by a muscle-bound produc-
tion by Al Kooper.

RPM /feature album

DONNA SUMMER

A Love Trilogy

OCLP 5004-M

Casablanca record holder for
22-orgasm longevity, reigning
Queen of Sex Rock Summer,
explodes on Side One's Try
Me | Know We Can Make It,
bouncing back up for Side
Two, Come With Me. Ac-
companied by the Munich
Machine and Bell, Glover,
Leslie choir, the, Summer

wail and arrangements by '

Thor Baldursson, credit the
album as being this year’s
hottest dance-item.

BEN McPEEK (MR
Thinking Of You Y
Attic LAT 1008

A lush instrumental by ar-
ranger/composer McPeek fea-
turing single Thinking Of You,
by Bobby Edwards. Attic’s
Williams considers both LP
and single to be ‘‘a big item
for in-store play’’, insiders
speculating McPeek may join
Hagood for top-40 chart suc-
cess. Featuring instrumental
cover of Ken Tobias’ Every
Bit Of Love, Beatles’ Max-
well’s Silver Hammer and
McPeek’s Baked Apple Rag.

LOU REED

Coney Island Baby
APLI-0915-N

Previous Metal Machine was
reportedly ‘‘sounding like car
radio static’’ due to denial of
Lou being allowed to pro-
duce himself. Current effort,
which the artist insists is
“perfect as background music
in a bar’”’ showcases worthy
attempt by Reed in produc-
er’'s seat. Decadent needle-
ling posture is gone, but Reed
still lives up to claim as
original ‘‘gutterking of rock.”’
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Capitol magnetic’s wares
packed with new graphics

Capitol Magnetics have designed
new packaging for their line of pro-
fessional tape, disc and film products,
manufactured under their Audio label.
Capitol’s current “‘integrated graphics”
features a white on black theme with
the product name in bold face print
across the full width of the package.

“Many recording engineers who

buy Capitol Magnetics’ Audiotape are

unaware that we make cartridges for
the broadcast industry, or that we
make lube tape for duplicators,” said
Jack Ricci, manager of marketing
services. "‘The unified image in pack-
aging will make the buyer aware.”
Capitol Magnetics’ products are
grouped into four categories:
Audiotape for lube/cassette tape.
studio market, Audiodisc for lacquer-
ed discs prepared - for mastering,
Audiofilm for motion picture sound
striping, and broadcast cartridges for
radio stations and cartridge compon-
ents for the duplicator industry,
marketed under the Audiopack label.

RCA's THP Orch debut LP
follows Canadian cover hit

"RCA is following/up its success on
the Canadian cover hit of Theme from
S.W.A.T. with a THP Orchestra LP,
Early Riser, featuring the single.

The Rhythm Heritage original U.S.
hit was unavailable in Canada when
ABC Records’ licencing agreement
with RCA Canada expired at the end
of 1975. In mid-February RCA promo
man Jerry Murphy had the brainstorm
to cover the instrumental song with
Canadian musicians. Three Hats Pro-
duction arranged for studio musicians
(THP Orchestra) to track the song
and within days the two-parts-Cana-
dian recording was on the street.

In two weeks it bumped the pre--
viously airplayed U.S. version off the
charts and now will probably be the
first Canadian gold single of 1976.

The LP includes such standard
instrumentals as Sleepwalk and More,
plus three THP Orchestra originals.

The LP, which is being simultane-
ously released in 16 European coun-
tries on the Power Exchange label,
was produced by THP’s Ian Guenther
and Willi Morrison, with engineers
Haywood Parrott and George Semkiw.
Eric Robertson arranged the music.

B.C. censor lost scissors: cuts pix with sharp words

R. W. MacDonald, British Colum-
bia’s director of film classification,
with two appointed assistants, is des-
ignated by B.C. law to act as the
province’s motion picture censor.

But, last month, Nova Scotia
Supreme Court ruled that only the
federal and not the provincial govern-
ments have the right to censor films.

MacDonald does not ‘“‘censor’’ these
days. He and his clan issue information
on what they judge may cause movie-
goers any slight degree of anguish.
Their method of instruction (aside
from classification) is the use of warn-
ing captions. Considered as one of
the longest and most ‘‘vehement’
captions was written for director
Tobe Hooper’s Texas Chain Saw Mas-
sacre.

“An extremely gruesome, disgust-
ing picture,” was the caption that
under B.C. law had to adorn every
print ad, all promotion and even the

Blue’s agency acquires
Octavian/Shooter/Brutus
for possible Can tour

David ‘Blue” Bluestein and Tim
Cottini, who recently broke an affilia-
tion with the Concept booking agency
to form The Agency have announced
“a sudden growth in the company’s
staff”’.

Appointed to the staff of The
Agency are Lawrence Schurman, Ed
Smeall and Linda Mouldey.

Artist addition is MCA’s Ottawa act
Octavian.

Currently keeping The Agency busy
are several proposed summer tours.
Shooter’s tour of Canada is due to
commence June 14th and England’s
Savoy Brown and Canada’s' Brutus
have decided on a summer 1976 Can-
adian tour.

Bluestein has also extended his con-
grats to Columbia’s Myles and Lenny
who recently returned from a Western
tour to pick up a Juno as the Best
New Group.

The Agency book Myles and Lenny
along with 16 other bands.

Keel Records expands

John Leetham, general manager
of the Keel Record Manufacturing
Co., recently announced expansion
plans for Keel’s Ajax plant. The move
to Ajax’s Station Road will “double
the size”” of Keel’s present plant,

allowing for additional seven and .

twelve-inch automatic presses and
a possible tape duplicating department
within the new building.

Former MCA plant manager Allis-
tair McLean will be joining Keel’s
management as controller.

box-office window.

MacDonald’s tightly-worded cap-
tions are designed to alert parents and
“concerned citizens” to movies of
questionable taste. The ad for Richard
Lester’s The Three Muskateers had to
be accompanied by the caption,
“Warning: Excessive Swordplay.”

MacDonald - watches four feature
films a day and picks up $20,000
salary a year. His name must be tagged
to the end of his captions.

A newspaper once banned one of
his warnings for being too ‘‘sugges-
tive”’.

“One day these guys will realize
that film and music, unlike literature,
is a medium for the senses . .. a medi-
um that is impossible to intellectual-
ize,” said one prominent Canadian
film director.

MacDonald wonders why the warn-
ing-caption system hasn’t yet become
law in Ontario.

Cocker, Pablo, Axton tours
spark A&M's spring promo

A&M’s Joe Cocker will be playing
Canada in May. Itinerary includes
Moncton (4), Halifax (5), Montreal
(7), Ottawa (8), Sudbury (9), Toronto
(10), Winnipeg (12), Regina (14),
Saskatoon (15), Edmonton (16) and
Vancouver (18).

Cocker will wail with the same
backup featured on his new LP,
Stingray: Richard Tee (keyboards),
Gordon Edwards (bass) and CTI
studio regulars Steve Gadd (drums)
and Eric Gale/Cornell Dupree (gui-
tars). A&M is planning a mid-April LP
release.

Pablo Cruise play their first Canadi-
an tour, May 16 in Vancouver, Ed-
monton (19) and Calgary (20), with
headliners the Doobie Brothers.

Hoyt Axton will play Vancouver’s
Commodore Ballroom April 14-15.

Five new Horizons
in A&M jazz line

A&M’s Horizon series has released
five albums to date. Five more jazz
discs, due by late April, include:
Thad Jones and Mel Lewis’ big band
sound, New Life; hornman Ira Sulli-
van’s debut, Ira Sullivan; saxman Dave
Leibman and Richard Beirach, For-
gotten Fantasies; and a Paul Desmond
Quartet LP Live, recorded at George’s
Bourbon Street last fall. The two-
record set features Toronto Queen
Street greats: bassist, Don Thompson,
drummer Jerry Fuller and guitarist
Ed Bickert. g

The sweetsax fare of the Desmond
talent will be showcased April 14 in
Calgary and Dave Leibman will play
Vancouver’s Oil Can Harry’s April
12-15.
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Soundstage - the studio without the bugs

Nimbus 9’s Soundstage Studio is
more than just a recording facility.
What was originally designed as a
“family studio” has now blossomed
into one that is in much in demand,
outside the circle of ““family clients”
the Nimbus 9 group has acquired over
the years.

Nimbus 9’s president Jack Richard-
son told RPM: ““I've worked in about
87 different studios around the world,
and what we’ve tried to do here was
eliminate the bad things I didn’t like
and retain the good things that we
found.” Regarded as one of the top
recording studios in North America,
the studio measures 50 by 30 feet with
plenty of stretching room for up to
30 musicians. The room was primarily
designed as a pop music studio with
variable hard/soft panels to change top
end and decay response. The instru-
ments can be miked with little or no
equalization and the lighting is arrang-

_ed to bring about different moods

with colour complimenting the visual
needs of the artist. Says Richardson,

“The studio almost works by itself.

It’s a good clean room with a nice
mid-range snap. It doesn’t have stand-
ing waves or rumbling low ends.
There’s a certain amount of control
in what you do in the room in terms
of the wall movements and a lot of
goodies to make the artist and music-
ian feel at home.”

The centre of aftraction in the
control room is Soundstage’s custom
modified Auditronics 20 input con-
sole. featuring a highly modified 3M
79 series 16-track and 2-track master
tape recorders. The eye and ear
catches the room’s monitors described
as 604E’s with extended bass woofers

with Mastering Lab crossovers driven

by Citation 12 amplifiers.”” Richardson
explained: ““The room is tailored to
the monitors’ response curve and

eliminates the need for any form of
equalization or voicing of the mon-
itors. The essentially flat response
delivers reliable audio information to
the engineer and producer.” Regard-
ing the console, Richardson noted:

“Auditronics would hardly recognize
it now, - it’s been so highly modified.
What we’ve done is eliminated as much
iron between the signal and the
machine as we possibly can, and when
we want to do any signal processing,
we can either patch it in outboard-wise
or whatever it might be.”

In explaining the philosophy be-
hind Soundstage, Richardson recalled:
it started out of Doug Sax of
Mastering Lab and a little studio called
Producers’ Workshop. We liked their
natural sound and that’s what we
worked to achieve here.”

A half million dollars and eighteen
months later, the Nimbus 9 crew have
obviously launched their ‘“‘baby”.
There’s a great feeling of pride as each
member of the Nimbus family ex-
plains, in detail, what makes their very
long day ‘“an extraordinarily produc-
tive and self-rewarding experience.”

Soundstage has apparently achieved
what they were looking for - the
natural sound. Some of the inter-
nationally-known artists who will back
that claim include: Alice Cooper, Dr.
John. the Guess Who (who, before
their split, were the studio’s greatest
billboard of success) and John Denver,
who said it was “a studio high.”

The man at the top, Jack Richard-
son, worked it all from the bottom
and he can bend your ear for as long
as you can hang on, explaining his
pet woofers and how he can make
your stomach rumble with the bottom
he can achieve. He has been described
as. “‘a walking, working encyclopedia
on sound recording.”

SPECIFICATIONS FOR

SOUNDSTAGE
Studio size: 50x30, height 14°, ac-
commodates 30; Control room size
15x20, Auditronics Console - 20
input, 16 output; Mikes: AKG, Altec,
ElectroVoice Neumann, RCA, Senn-
heiser, Shure, Sony; Tape Records:
3M - 16 Tr & 2 Tr; Ampex/Inovonics -
4 Tr, 2 Tr & 1 Tt/ 2 Cue Systems;
Monitor Speakers - Super Red; Amps:
Harman/Kardon; Synthesizer Equip-
ment: Teltronics; Special Electronic
Equipment: Flickinger and Pye Lim-
iters; Kron-Hite Oscillators; Lang,
Pultec and UREI Equalizers; Quad-
Eight Noise Gates; UREI Compres-
sors; Instruments available: Fender
Amp; Fender-Rhodes Electric Piano;
Hammond C3 Organ with Leslie;
Hohner Clavinet; Ludwig Drums; Har-
monium; Tack Piano; Grand Piano.
Hourly studio rate (days and nights)
16 track $110.00. Studio operational
24 hours a day.

Nimbus 9s Jack Richardson.

TELECRAFT FILM HOUSE

The Nimbus 9 group have rounded
out their recording complex and pre-
pared for the future with their own
film house, flying the banner of
Telecraft Ltd. As a supplier to film
producers and advertising agencies,
Telecraft offers outstanding film
sound services and fully equipped
editing rooms.

Telecraft facilities include: a Quan-
tum Console with 8 input and 4
output. Mikes: Neumann; Recorders:
Magna-Tech 16 and 35mm 3 TR, 16
and 35mm 1 Tr Playback; Ampex,
Nagra and Scully 2 Tr and 1 Tr; 1 Cue
System; Monitor Speakers: HPW;
Amps: Harmon/Kardon; Special Elec-
tronic Equipment: AP1 Equalizers;
Magna-Tech synchronizing equipment;
Teltronix compressor-limiters. Hourly
studio rate: Vocal Record 2 Tr and 1
Tr $35.00 with Projection, additional
$15.00; Film Mixing 5 Tr $75.00.



Wilf Carter (wearing hat)

than 40 years.

receiving a country music
“pioneer” award from Ed Preston (with plaque), VP and
general manager of RCA (Canada), on the March 26 Tom-
my Hunter Show. Carter has recorded with RCA for more

With Carter and Preston, (front row) are CBC-TV and
RCA Records star Tommy Hunter, producer Jack Feeney
and (to Preston’s left) RCA artists and Tommy Hunter
Show regulars Al Cherny and Maurice Bolyer (r). Standing
behind them are RCA recording artists The Family Brown.

Damron held over in UK.
with fest set and record

Dick Damron’s coming home late
” from England.

He’s been touring the Isles for the
past month, while his hit single, On
The Road, was home alone on top of
the RPM country charts. He had
planned to get back home with/ On
The Road this month but he was asked
to stay over and headline England’s
big April 20, country music festival
in Wembley Stadium with Dolly

_Parton, Merle Haggard and Marty
Robbins.
Meanwhile, his record is being

distributed in England by Westwood
Records. It would be only lonely
Dick’s bad luck if he came home to
find his song becoming a hit over
there.

So you think you’ve got troubles.

; ,( OUT IN THE
ey COUNTRY

James Allison, bossman of Thun-
derbird Records, is currently touting
a couple of new releases, A World Of
Give and Take by Charlie Louvin and a
single and album, The Southern On-
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